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ABSTRAK 

 

Diva Putri Syafila (44200311), Strategi Public Relations pada Instagram Bening’s 

Clinic Mangga Besar dalam Meningkatkan Brand Awareness. 

Peran Public Relations sangatlah penting dalam meningkatkan Brand Awareness 

Bening’s Clinic Mangga Besar dengan berbagai strategi yang dirancang. Tujuan 

penelitian ini adalah untuk membahas bagaimana dampak Startegi Public Relations 

terhadap sosial media Instagram Bening’s Clinic Mangga Besar. Pelaksanaan 

penelitian ini berlandaskan teori dari Thomas L. Harris, pencetus pertama konsep 

Marketing Public Relations dalam bukunya yang berjudul The Marketer’s Guide to 

Public Relations menerangkan bahwa definisi Marketing Public Relations (MPR) 

adalah proses perencanaan dan evaluasi program-program yang bertujuan merangsang 

penjualan dan memastikan kepuasan konsumen melalui komunikasi yang mengandung 

informasi yang dapat dipercaya. Penelitian ini menggunakan pendekatan kualitatif 

deskriptif. Teknik pengumpulan data dilakukan dengan cara wawancara mendalam 

dan observasi. Informan kunci yang diwawancarai dalam penelitian ini yaitu 

Supervisor PLT dari Bening’s Clinic Mangga Besar, informan kedua yaitu PR dari 

Bening’s Clinic Mangga Besar, dan informan terkahir yaitu Dokter Aestetika Bening’s 

Clinic Mangga Besar. Berdasarkan hasil penelitian ini, Bening’s Clinic Mangga Besar 

sudah melaksanakan Strategi Public Relations atau bauran pemasaran menggunakan 

media sosial Instagram sepenuhnya. Saran dari penulis antara lain yaitu untuk konsisten 

dalam melakukan Strategi Public Relations di media sosial Instagram melihat dampak 

yang signifikan di akun resmi milik Bening’s Clinic Mangga Besar dengan banyaknya 

Influencer dan followers Instagram yang meningkat. 

Kata Kunci : Strategi Public Relations, Brand Awareness, Instagram 
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ABSTRACT 

 

Diva Putri Syafila (44200311), Public Relations Strategy on Instagram Bening's 

Clinic Mangga Besar in Increasing Brand Awareness. 

The role of Public Relations is very important in increasing Brand Awareness of 

Bening's Clinic Mangga Besar with various designed strategies. The aim of this 

research is to discuss the impact of the Public Relations Strategy on Bening's Clinic 

Mangga Besar's Instagram social media. The implementation of this research is based 

on the theory of Thomas L. Harris, the first originator of the Marketing Public 

Relations concept in his book entitled The Marketer's Guide to Public Relations, 

explaining that the definition of Marketing Public Relations (MPR) is the process of 

planning and evaluating programs aimed at stimulating sales and ensuring consumer 

satisfaction through communication that contains reliable information. This research 

uses a descriptive qualitative approach. Data collection techniques were carried out by 

means of in-depth interviews and observation. The key informants interviewed in this 

research were the PLT Supervisor from Bening's Clinic Mangga Besar, the second 

informant was the PR from Bening's Clinic Mangga Besar, and the final informant was 

the Aesthetic Doctor from Bening's Clinic Mangga Besar. Based on the results of this 

research, Bening's Clinic Mangga Besar has implemented a Public Relations Strategy 

or marketing mix using Instagram social media completely. Suggestions from the 

author include being consistent in carrying out a Public Relations Strategy on 

Instagram social media to see a significant impact on the official account of Bening's 

Clinic Mangga Besar with the increasing number of Influencers and Instagram 

followers. 

Keywords: Public Relations Strategy, Brand Awareness, Instagram 
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